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Kat yroti pog voralet | pog adopad;

Néa Eupwroaikn Tivog elval ta Kat Aourov; To EPLOTATLKA
vopoBeoia TIPOOWTILKA dedopEva,; urtokAomtwv SedoUEVWY
ouve)ilovtal




H aopaleia twv S€60UEVWV TOUC ANOLOYXOAEL TAVW
oTto TOUC HLooU¢ XPnoteg otnv Evpwrn

Ta peyaAUtepa moooota o€ lomavia Kat
Feppavia, xwpeg e SUOKOAEG LOTOPLKEC
EUTELPLEC OTA TTPOoWTILKA Sedopéva

78%

62%
579% 56% -
53% 51% 50% 49%
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Q10. Thinking about your behaviour online how much do youagree or disagree with the statements below? | am worried my personal informationis not safe Base: All Respondents
(n=7,041) [UK, n=1,013, France, n=1,003, Germany n=1,000, Denmarkn=1,011 Spain n=1,006, Netherlands n=1,000, Italy n=1,008]
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2XE60V MAVW Ao TOUC MLooUC XPnoTteg dev BEAouv
potpalovroal ta SE60MEVA TOUG LE TPLTOUC

JUVETEC 0€ ONeC TIC XWpE pe €ailpeon TV ItaAia

58%

55%
47% 50% 50% 49% 48%
15%
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Th h war:
companies who
share their data
ith third .

Q2. Are you happy for companies toshare your data with third parties? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011 Spain n=1,006,

Netherlands n=1,000, Italyn=1,008]
Q3. Do you read the terms and conditions when you buy products orservices online? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011

Spain n=1,006, Netherlands n=1,000, Italy n=1,008]
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Ta mpoowrika dedopsva aéilouvv Asptall!

Otltaloi Bswpolv GTL TA TPOCWTKA TOUG
Sedopéva €xouvtnv peyalltepn agio kat ot
AavoiBswpolv OTLEXOUV TNV LIKPOTEPN.

o4% 87%
°  85%
81% 81% 77% 759
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% ho think their data | |

Q12. Do you think your personal data has any value? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmarkn=1,011 Spain n=1,006, Netherlands n=1,000,
Italy n=1,008] [ |

Q13. € (How muchdo youthink your personal data is worth?) Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011 Spain n=1,006, Netherlands
n=1,000, Italy n=1,008]
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O kKatavaAwTteg OEAouv va evnuepwBouv KaAutepa...

AyotepoL Ao Toug LooUG TILGTEVOUV OTL N AUon
elvawva aneuvduvOouv.

1 otouc 10

Aev E€peL TOU val
ortevOuvOEi

48% 43% 40% 20%

H tpamnela eivol o mpwtog opyavioHOg OTOV OTtolo
amevVBUVETAL O HECOC XPNOTNG

Q7. Who would youexpect to resolve a data protectionissueifit arises? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n=1,000, Denmark n=1,011 Spain n=1J@ie,
Netherlands n=1,000, Italy n=1,008]
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MooV gumioTEVOVTAL Ol KATAVOAWTEG;

ﬁOoo Ttolo oAU Baoiletal og )
SeS0UEVA TO ETTLXELPNUATIKO OOU
ILOVTEAO TOGO ALyOTEPN
gUmiotoolvn amoAapBavelg
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Hospitals / medical services Banks Government Technology companies (i.e. | Retailers (Including online Social media sites (i.e.
Google, Microsoft) shops) Facebook, Twitter)

Q21. Thinking about the following groups who may hold your personal information. Doyou trust them to keep any data /information aboutyou completely secure? Base: All
Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011 Spain n=1,006, Netherlands n=1,000, Italy n=1,008]
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Agv UTTAPYOUV OUGCLAOTIKEG SLadpopEg otnv Evpwrnn

Co -|— ]
=t .1 Hospitals/ 69% 68% 71% 59% 78% 70% 72% 63%
4 medical
services
ﬁ 66% 65% 62% 58% 82% 64% 71% 59%
Banks
a
Bﬁﬁ 45% 39% 37% 30% 69% 37% 57% 45%
— Government
P -
| | 22% 23% 22% 18% 20% pLIVS 18% 31%
Technology
companies
. 20% 21% 19% 24% 18% 22% 14% 22%
Retailers
. . 10% 12% 8% 9% 8% 11% 8% 17%
Social media

sites

Q21. Thinking about the following groups who may hold your personal information. Doyou trust them tokeep any data / information aboutyou completely secure? Base: All
Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011 Spain n=1,006, Netherlands n=1,000, Italy n=1,008]
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EvoiadEpopat kat cuvallaocopat mpog 0peAOC Hov

STORE
DISCOUNT 33% 35%  33%  29%  37%  32%  40% 27%

33% Twv KotavaAwIwv 30% 33% 26% 27% 42% 29% 28% 27%

Oa €dwvav tnv

61evBuvon e-mail yua

EKTTTWOELG Kot 30% yLa

. . FOR MONEY

kAnpwon BpaPeiov 30% 24% 32% 29% 20% 43% 26% 34%
LOYALTY
BENEFITS 29% 36% 36% 19% 32% 30% 22% 26%

LOYALTY
CLUB ‘

ACCESS AN 17% 17% 17% 11% 20% 22% 17% 12%
APP

Q18.Wouldyou evertrade yourpersonal data / information for the following? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germanyn= 1,000, Denmark n=1,011 Spain
n=1,006, Netherlands n=1,000, Italyn=1,008]
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OAot evBUvovtal yla TNV mpootacio TG LOLWTLKOTNTOG

30% 36%
BUSINESS GOVERNMENT

% of responsibility in protecting
personal information

Q23. What percent of the responsibility should you have inkeeping your personal information safe comparedto the governmentwho sets regulations and businesses who owns your

-
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Ixedov e€ioou n
g€uOlvn avapeoa
oe KUBépvnon,
Blopnxavio ko
KOTOVOAWTES
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40%

27%

40%

38%

22%

44%

23%

28%

36%

28%

29%

35%

22%

33%

CONSUMER m GOVERNMENT

32%

37%

32%

32%

44%

34%

44%

Awdopornooeilg otnv evOLVN avapeca o Bopa Kat VOTO

data? Base: All (hn=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011 Spain n=1,006, Netherlands n=1,000, Ital y n=1,008]
01/04/2015
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YIAPXOUV ETUYELPNUOTLKEC EVKOLPLEC OTNV MpooTaoia
TNC LOLWTLKOTNTOC

MoAAoi Ba MANRpwvay ylor LeyaAUTepn LOLWTIKOTNTA Kal tpootacio Sedopuevwv

x

23 4567 BS12 3456

Hare Last name

50% said
they would
pay the same
or more for
data
protection as
their credit
card

insurance

The State of Privacy

46% said

they would
pay the same
or more for
data
protection as
their mobile
phone bill

44% said
they would
pay the same
or more for
data
protection as
their holiday
insurance

01/04/2015

41% said
they would
pay the same
or more for
data
protection as
their car
insurance

40% said they
would pay
the same or
more for data
protection as
their energy
bill




H aodpalela twv SdopEvwy yveETAL EUNMOPLKO
NIAEOVEKTNLOL

Drivers of choice when choosing a company to shop with or use

MPOGCTOCLO TTPOCWTTILKWV
6edopévwy gival o
npootaocio Tou
eovakdavts oo oo 32%
GUVOAAQYEC TOUG

Q17. How important is the following when choosing a company to shopwith or use? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n=1,000,
Denmark n=1,011 Spain n=1,006, Netherlands n=1,000, Italy n=1,008]
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To HEAAOV TNG MPOOTACLAC TPOCWILKWV SESOUEVWYV
nepltAappaver Aoyokpioia

Mavw armo Toug uooug xpnotec arnodelyouv va SNUOCLEVOUV TPOCWITLKEG TTANPodOopLeC

Using anti-virus / online protection software [N 73%

Avoiding posting personal details oniine M 57%

Changing my passwords regularly |  40%
Avoiding using services that track my location (Foursquare check ins etc.) _ 34%

Avoiding social networks (Facebook, Twitter etc.) _ 19% 66% 63% 63% 59%
579 ('}
& 53% 53%

44%

|+ ="k ] -

Reading cookie policies _ 18%

Paying for data protection - 89%

Avoiding buying things online - 89%

S | Linf . "

Q9. What steps are youtaking to protectyour personal information online (if any)? Base: All Respondents (n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmarkn=1,011 Spain
n=1,006, Netherlands n=1,000, Italy n=1,008]
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AAAN emtdoyn eivan n napanAnpodopnon

1 otouc 3 36%
, , 34%  34% 5,
Aivouv YPevdeig 31% ° 30%

nAnpodopiecyLa va 25% 539,
npootatéPpouvia 4 O

TP OCWITLKA TOUG \ V'
P AL/ I I
w2 EH — +
Giving away false information in order to protect your
d personal information

/ 4
6ebopcva
Q20. Have you ever signed up to something using fake detailsin orderto protect your personalinformation? (I.e.given a fake e -mail address, number, name etc.)? Base: All Respondents
(n=7,041) [UK, n=1,013, France, n=1,003, Germany n= 1,000, Denmark n=1,011 Spain n=1,006, Netherlands n=1,000, Italy n=1,008] B
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JUUTEPACHATOL

* H OlWTIKOTNTA CUYKEVIPWVEL TNV TPOCOXN TWV KATOVAAWTWYV YLATL KATOVOOUV
otL ta dedopéva €xouv atia

* OLetaupeieg texvohoyiag dev amoAapfavouv tnv EUMLOTOocUVN TTOU L0V OTO
nopeABov. Auto eival Eva mMPOPANOLTIOU TIPETIEL VAL AVTLILLETWTTILOOUV

* Hypnon TOPOTTAN podopnonc amo Toug xpnoteg B€TeL v apdLBoAw
ETILXEPNUOTIKA pLoVTEAQ TTou Bacilovtal otnv eneéepyaocia mAnpodopLwv

* Hnpootacio Twv npoowrikwyv dedopevwy eV glval LLOVO VOULKH UTIOXPEWGON
OAAQ AVTOYWVLOTLKO TTAEOVEKTN LA

* O KOTOVOAWTN G ETUAEYEL LE KPLTHPLO KAl TNV LOWTIKOTNTA
* HoulAtnon ywa TNV OWTIKOTNTA KOl TOV pOAO TOU KPATOUG EXEL LOALS apxloEl

* O Eupwmnaikoc vopoBetng Ba B€oel To mMAaioLo TS ayopagc yla Ta EMOUEVA
Xpovia
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